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ONE MORE TI ME 
The BUSINESS BAROMETER is a student publication. It is edited by students, for stu-
dents. Opinions expressed in the BUSINESS BAROMETER are those of the authors and 
editors, and do not necessarily reflect the attitude of the Defense Department, 
Naval Establishment, Naval Postgraduate School or Department of Business Administra-
tion and Economics. Anyone interested in publishing the BAROMETER next quarter, 
please contact Code #62Gs (Phone 2676 or SMC #1324). 
EDUCATIONAL RESOURCES 
The educational facilities at the Naval Postgraduate School are by far among the 
finest in the country. There is, however, the distinct problem of discovery. Every-
one is aware of this school IS immense investment in laboratories for the furtherance 
of the physical sciences. But, there has also been an investment, of Spartan dimen-
sions, for those of us more prone toward the art of guiding the application of those 
sciences in the ultimate act of national defense. What are these facilities? Where 
are they? And how does one utilize them? It is our purpose here to disclose a 
number of Postgraduate School resources both technical and intellectual that have 
not been familiar ground for many of us in the management curriculums. 
SELF-OPERATED VIDEO TAPE RECORDING 
The presentations required of each one of us, while not uncountable, are numerous 
enough to cause many high blood pressure counts and none too few half-eaten ham on 
ryes in El Rancho. Some of this might be alleviated if our harshest critics could 
preview our platform performance well in advance . This can be done. 
The multi-purpose room of the Educational Media Department is equipped with a self-
operated video tape recording device. Located on the second deck, center, of 
Herrmann Hall, this room is where you can TV tape and then review your own presenta-
tions to your hearts content. The department personnel request that you visit them 
at least three days prior to your utilizing their equipment, in order to arrange 
the necessary scheduling. A mere five minutes of your time. The taping process can 
be accomplished solely on your own without even the presence of a technician. In 
fact, Mr. S. F. Mansour, Director of the Educational Media Department has available 
a step by step set of instructions which provide an easy and professional taping 
session under studio conditions. There is nothing like seeing yourself as others 
will for attaining your maximum peak of performance and insuring a healthier QPR. 
STAFF BRIEFING COURSE TO BE OPENED TO MANAGEMENT STUDENTS 
Many a well planned and important project or recommendation has floundered and sunk 
prematurely. The originator, often, has simply been unable to present his ideas in 
such a manner that both his superiors and comtemporaries would be influenced to the 
degree required to turn these ideas into action. A Graduate Level course is soon to 
be offered by the Department of Government and Humanities to ease this recurring 
problem. This course is SP-3020, Communication Models for Staff Briefing, which will 
be offered, commencing June 1971. 
OVER 
This instruction will be ~eld in the well equipped Speech Lab. located at Ingersoll 
287. Professors B. M. Smi.th and W. C. Boggess have formulated a dynamic program 
which will readily improve your skills in the art of formal communications. A brief 
description of the ~ourse follows: 
"Theoretic communication models applied to staff briefing. Practice in message 
analysis and design, presentation techniques/materials, interpersonal communication 
and persuasion with VTR feedback. The student must demonstrate research competence 
and creative applic;:ation of theory." 
GOVERNMENT AND HUMANITIES DEPARTMENT 
ENTERS GRADUATE FIELD 
On the 16th of February, Vice Admiral Arthur R. Gralla, USN, Commander, Military 
Sealift Command spoke to a rather sparse audience of students and faculty in King 
Hall. The subject of the Admiral IS lecture. was the significance and problems of 
MSC, as a very vital element in our national defense structure. Admiral Grallals 
speech and the question and answer period which followed pointed out, among other 
important factors, the need for a strong understanding of the U. S. Government and 
the politico-economic matrices that form it and the international arena. 
These realities of life in Washington, appear to be appropriate motivators for in-
terest in the recent announcement of the Department of Government and Humanities 
Graduate Course offerings for the immediately forth-coming quarters. The program 
to be offered during the next quarter includes the following: 
1. GV 3016 AMERICAN NATIONAL SECURITY POLICY 
2. GV 3164 COMPARATIVE IDEOLOGIES 
3. GV 3264 PROBLEMS OF GOVERNMENT AND SECURITY IN THE SOVIET UNION 
4. GV 3266 PROBLEM OF GOVERNMENT AND SECURITY IN EAST ASIA 
5. GV 3272 AMERICAN TRADITIONS AND IDEALS 
6. HI 3232 CONTINUITY AND CHANGE IN RECENT AMERICA 
Course descriptions and prerequisites may be found on many of the bulletin boards 
throughout the complex and, of course, are available at the Departmentls office, 
located on the 5th deck of the West Wing of Herrmann Hall. 
Management students in the Masters Program are invited to partake of these offerings. 
Insure that your requests for enrollment are in accordance with the latest directives 
concerning the necessary credit requirements for your degree. 
MN 3999-2 MARKETING STRATEGY WILL BE OFFERED IN QUARTER IV 
The Department of Business Administration and Economics has announced that Professor 
J. A. Jolly, will instruct in the above named course this coming quarter. The course 
is in response to comments of many Naval officers especially those of Project Managers. 
They have indicated that graduates should be able to address this important subject. 
The course will include such topics as: Sensitivity; Techniques; Motivation; 
Creativity; Marketing Research; Pricing; and Federal Statutes. Students interested 
in the above course should contact Professor Jolly. Office. E-428, Phone. 2691, as 
the seminar will have limited enrollment. 
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